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Tewksbury - Wicked Cheesy, a local pizza restaurant, is now attracting customers with more than a whiff of marinara sauce and mozzarella cheese.  

Playing into today’s rapidly advancing video game culture, Wicked Cheesy’s owners introduced a new marketing plan when they began their weekly Sunday John Madden Football Playstation tournament.

“The Madden game is very popular with the kids from ages 10-30,” said Brian Schofield, co-owner of Wicked Cheesy, which is located at 725 Main St. in Tewksbury. “We wanted to create a day when the kids could come down and have some fun.”  

And with over 75 percent of households playing computer or video games, according to a 2005 report by the Entertainment Software Association, Schofield can expect his wish will come true.  

In hopes of distinguishing Wicked Cheesy from other local pizza restaurants, Schofield and his wife and co-owner, Stephanie, installed an entertainment system in their store featuring a 42-inch flat screen television for Madden.

During the first week of the tournament, Schofield said, he attained his goal of attracting 16 players for the tournament, which begins at noon every Sunday. In order to keep customers and game players interested, Schofield presents players with a $5 gift card when they sign up for food and drinks.  

“The ultimate situation is to get 16 people, and that way we can start at 12 p.m.,” said Schofield.  “Noon to 4 p.m. is the first round and then from 4 p.m. on are the championship rounds. We offer cash prizes.  Depending on how many people show up. If eight show up we offer $50, if 16 show up its $100.”

In order to attract a wide variety of gamers, Schofield and his employees have been handing out flyers at the Shawsheen Valley Technical High School, Tewksbury Memorial High School and the University of Massachusetts Lowell.  

While the average video game user is 30 years old, according to the ESA report, Schofield said he draws in a wide variety of ages, from 14 to 25.  

Schofield said while the tournament is mainly used as an advertisement and incentive for customers, he have not yet profited from it.  

“It’s definitely not a money-maker,” Schofield said.  “What it does is allows us to entertain, if people come in they can have entertainment and play games. Ultimately, we’d like to be a fully functioning entertainment place. We have three TVs, so we usually put a Red Sox game on one, a Patriots game on another and the Playstation on Sundays.  TV allows us to diversify what we are.”

Schofield said the Madden game is popular because of its realistic vibe.

Jay Mackey, 17, ran the tournament last Sunday, on his second day working for the restaurant.  Mackey said the day’s tournament went smoothly and Wicked Cheesy reached its quota of attracting eight players.  

“Everyone that plays it generally likes football, and it gives you a chance to get in there and actually play like real professional players,” said Mackey. “Everyone is friendly and everyone wants to be here.”

Mackey said the professional teams a player can be on are chosen at random to ensure players will not pick the same team repeatedly.  

John Albiso, 22, a Wicked Cheesy delivery driver, ran the game in prior weeks and won the championship the first week. He said last Sunday’s tournament was the most exciting one yet.

“[Schofield] is trying to get the name out,” said Albiso. “You walk into any other place over here, no one has Madden, no one has a big screen. It’s just a whole different environment. We always have sports games going [on the televisions]. You come in here and it’s more of a sports atmosphere.”

Albiso said the restaurant also draws in spectators.  

“We had parents and kids watching at our first tournament,” said Albiso. “The kids were watching and they wanted to get into it so bad. We’re going to have them watching and in a couple weeks involved. There are always people that come in the middle and they see what’s going on and they want to get involved.”

Albiso said the audience starts out large and trickles down as the tournament and day wear on.  

“A lot of people are watching and anxious to see who they are going to play and wondering if they will make it to the next round, then it dies off pretty much half way through,” said Albiso. “When the championship game comes, that’s when everyone watches. That’s the big thing about a tournament — a lot more people are focused on who’s going to play, is there a huge crowd again, because people love a huge crowd.”

Having spectators means a lot to the players, Albiso said.

“They want to be sitting on the two bar stools while the whole crowd is watching them and cheering them on,” he said.

The crowd is mostly friendly, Albiso said, and the restaurant hasn’t had sore losers.

“Everyone is doing it for fun,” said Albiso.  “No one really gets emotional.”    
